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Aim and objective of the 

European HIV Testing week 

Overall aim 

 To increase the proportion of people who are aware of 

their HIV status and to reduce late HIV diagnosis. 

 

Objective  

To create and launch a European testing week to raise 

further awareness amongst the community, healthcare 

professionals and policy makers about the importance 

of increasing HIV testing for people most at risk across 

Europe 



 

 

Key messages and target groups 

Overarching Key message 

• HIV in Europe is calling for the European community to 

unite for one week to increase awareness of the 

benefits of HIV testing; so that more people are aware 

of their HIV status and can access treatment. 

 

Target groups of the HIV testing week: 

- Key populations at higher risk of HIV 

- Healthcare professionals and testing programme 

managers 

- Policy makers and organisations 

 

 

 



HIV In Europe approach to a 

European HIV testing week 

• Not a one size fits all model! Different challenges, 

strategies and opportunities in each country 

• All countries of the WHO European Region invited to 

participate 

• HIV in Europe created the overall framework 

I. Compilation of the evidence for scaling up HIV  

II. Template materials and guidance 

III. Platform for ’signing up’ to the testing week and sharing 

experiences (website, facebook, twitter) 

• By using HIV in Europe’s network, individual countries 

and organisations were encouraged to implement 

national actions related to the overall goal of the 

European HIV testing week 

 



2013 Strapline: Talk HIV. Test HIV. 

 

•Ask for a test 

 

•Offer a test 

 

•Create dialogue between 

stakeholders 

 



www.hivtestingweek.eu 

• Website launched 18 

September 2013 

• Homepage 

 



Materials available on the website 

• The European HIV testing week logo 

• Banner adverts 

• Compilation of evidence for scaling up HIV testing  

• Inspiration to activities that may be implemented 

• Factsheets for use with the media and policy 
makers 

• Toolkits to support testing week implementation, 
engaging with partners and working with key 
opinion makers  

• Template launch press release 

 

Languages: English, Russian, Spanish and  

Portuguese + Specific materials translated into 

other  languages on a first-come-first serve basis 



Upload section on Website 

• Upload and 

share examples 

of successful 

testing initiatives 



Pan-European endorsing/supporting 

organisations and institutions 

• 19  pan-European ‘endorsing/supporting’ organisations 

and institutions, including EC and UNAIDS 

 



Signed-up organisations 
 

http://www.hivtestingweek.eu/get-involved/whos-

signed-up  

 

• 426 organisations signed-up 

representing  48 different countries  
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Types of organisations signing up 

across Europe 
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Target groups for HIV testing 

week in Europe 
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Planned activities for European HIV 

testing week  
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Signed-up organisations and 

institutions in Portugal, N= 27 

• ACES Sintra 

• Acompanha, Cooperative Social Solidarity 

• Agrupamento de Centros de Saúde (ACeS)Porto Ocidental - Unidade 
de Saude Pública (USP)  

• AIDS Faro Department of Public Health and Planning Regional 
Health Administration of the Algarve,  

• AJPAS APDES - Agência Piaget para o Desenvolvimento  

• ARS Algarve, IP / CAD Faro  

• Associação ABRAÇO  

• Associação Existências   

• Associação para o Planeamento da Família  

• CAD - Centro de Aconselhamento e Deteção Precoce do HIV/Sida de 
Aveiro 

• Cáritas Diocesana de Coimbra  

• Centro de Aconselhamento e Detecção Precoce do HIV de Coimbra 

• Centro Social de Paramos 

• CheckpointLX  



Signed-up organisations and 

institutions in Portugal, cont. 

• GAF  

• GAT  

• Hospital Fernando da Fonseca  

• IN Mouraria  

• Institute of Public Health University of Porto (ISPUP) ISPUP 
Secretariat  

• Médicos do Mundo  

• Obra Social das Irmãs Oblatas do Santíssimo Redentor  

• Oporto Counselling and HIV Testing Centre  

• PLATAFORMA LABORAL CONTRA A SIDA  

• Positivo  

• Ser + Associação Portuguesa para a Prevenção e Desafio à Sida,   

• The Portuguese League against AIDS - Liga Portuguesa  

• USF Monte Crasto  

 



European HIV testing week 

Facebook page 



Examples of activities planned in 

Europe during the testing week 

• Speed dating, theme parties and outreach testing for MSM 
in Croatia 

• Youth awareness campaign in Armenia 

• Training of GPs on newly developed approach to offer HIV 
testing for african immigrants in Belgium 

• Concert and opening on sundays at testing facility in 
Rome, Italy  

• Press conference in Austria and Poland 

• Promoting linkage to HIV treatment in Estonia 

• TV spots and rapid tests in Greece 

• Outreach to MSM in sauna and disco-clubs in Bulgaria 

• Rapid testing for HIV, syphilis, hepatitis B and C in Ukraine 

• Mass testing for youth in Azerbaijan 

• Advocacy for better testing coverage of key populations  in 
Kyrgyzstan 

 



Examples of activities planned in 

Europe during the testing week 

• Information sessions, focus groups and outreach testing 
for drug users and sex workers in Tajikistan 

• Involving celebrities in Latvia 

• Political meetings, bus adverts, testing outreach in UK 

• Condom distribution and mobile testing in Republic of 
Macedonia 

• Seminar on HIV self-testing in Scotland 

• Exhibitions, public workshops  and social media in Serbia 

• Offering HIV testing to employees and all new patients in 
infectious disease out-patient unit in a hospital in Denmark 

• Social media and outreach in Spain 

• Newspaper articles in the Netherlands 

• Training of non-infectious disease specialists on indicator 
diseases in Turkey 

• Filmfestival and policy meetings in Slovenia 

 

 

 



 




